@ i. pISSN: 1226-7147, eISSN: 2383-9171 ‘ I |) Journal of Korea Planning Association Vol.54, No.3 (2019)

§J[ 1}; https://doi.org/10.17208/jkpa.2019.06.54.3.5 Cpates | CHEIRE - SAZSIEIEIX| '2EA), HIS4H H3E pp.514

T A A 2d 22 a0] el A& EF
) ’\F’ll HA= 9T 24

An Analysis of the Effect of the Support Program for Gwangju Dae-in Art Market on
the Sustainable Activity Intent of Artists
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Abstract

Starting with the market vitalization project in 2008, The Gwangju Dae-in Art Market has attracted to many artists, chang-
ing into cultural and art market. After the project was carried out for a certain period of time, a study was conducted to deter-
mine the differing opinions of the artists and merchants in regards to the market. The study also examined and analyzed the
factors affecting the artists' continuous activities. The difference in recognition perception between artists and merchants
was analyzed through a T-test. PLS-regression analysis was used for the artists’ continuing intention to work. As a result, the
artists and merchants recognized that the number of visitors increased after the influx of artists. Programs that had a pos-
itive impact on the artist's intention for sustainable activities were as follows: the ‘Art Products Creation Workshop', where
artists, merchants, and citizens collaborate to develop commodities needed for the market; ‘Hanpyeong Gallery, where art-
ists directly or indirectly interact with merchants and citizens; the ‘Artist-Merchant Workshop', where artists and merchants
produce articles required for the market; ‘Cest Si Bon', which expresses the placeness of the market into art; and the ‘Dae-
in Art Night Market', where citizens, merchants and visitors can sell their own works. On the other hand, programs with the
negative effect were those where artists’ participation was low or none, as the policy implications, they should be actively
develop this type of programs, where artists could participate and interact with citizens and merchants, like this visitors and
sales can be increased.
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Markusen, 2006; 7112, 2014).

A Q@A ste} Zadle BEate] {AE ATl ¢4 A
Aedsto] digt gS At o714 A Gold, ofd Y
S (area) S Ul AoR 7|52 - A2 A - 2314 59 &
ol oJaf thE A S Y (region) S u|dic, #4338
t MY 273 59 715 e sk AR MEE EBEYe
T AoR BAste] didt Mg 737] Feksl, AA= Y 84
3FE QJu|3h= revitalization &2 AR | = gt

ozt 2| q&Aste] Hde HE E3led B8 =X
Aol A qBAdete] T8 Ao wWe A o] FrhELL
Aok, A Y el BFoR QF Fu 4ol TR
YR 2] Ho] BAeHE = F FAAY S Ay AP ¢
7] wiZolct,

e FFol g AAA ane] daiM: vpAL
(Markusen)©] F738h= ule} 7ho] A49] ofj&2] Lol A3
olFe YEFeRN e =AY APESHE Fold FAlol
A&7t FEA7E A G2 FE 9 AH| 0] bt Fafof glof 73
AH 712E w9 sAeRe AGZAALA 7|84 "ok
(Markusen and Johnson, 2006; 7137 ¥HA1E, 2012).

2T 232 AE Y BAAY G OE 7H dEAd o
T =] 28 Alo]H E 14=9] SIAP(Social Impact of the
Art Project)olt}, o] A= &7t YIEQAS EX)9 A4
W 7, A 371, B3RS 71 Atelofl 2R BAE
NS AFHORE HojFEH(Stern and Seifert, 2007, ¥}AE
9, 2011). &, 8ol &ES 1 AARE A2 BAENE T
Al71H, 2199 E3kan] W 34 SRS o]oA Fulo]
4] A gt Az $59 7 24 F ookt oRans
YAt Aol

2, M#oiT M3 Y 470 RHHA

it

E3loflag E83t dlae] ATe AR} B3l
283 2 QA s T AR o] & 4= ek

A2 gk A F e 013)2 FEdilEASS
gidoz F3A Qe W AERALF3] 2008 € 20124
7HA) A EAGA APl E3lelle ZR2RE HESIL
E4E gofatgltt, o] F 53l diloleAlgol A&AQ1 mA
Ao AN TS T 5 e Ut € 25 AP ma o) v}
& mAEkglct

HHA2)Q013)= WEA, T2 FoA, HEEAe R [
& AR A 7 ofi&de] digh J4)uskE A ugict 3
ZFOR QAsf) A FH1] Q1Ao] FAHoR WBE e,
o= AAFFZE W R =203 Fejrt A3 A geFaclolzt
aFict.



EF HoEALY XIE 20| ol=2le| K&K &Sl 0jxl= Bg 24

AH8AeE B AR ol L-Q011)= A28} BAste] 3
870f dish EAfstaL, a9 AAE3te] AR E Au gt
ERE MEA] AREhe 2AH A q@4st A= Tetst
ok Ao R A9 E8 43S Y AR 288de
A 9, 29, BHF SHAA A|Ask.

ol &BH2012)= A&All AR 17le] BAEE de =
A0 AYaL Gl ol v ANE AuRgtt A&A
9] BAAE BASHEOIUA ¥l vt ZR0] FH]H
oA gth= EAIE S-& AAsHA. 848 Wede® A
A A, chgRt 2ok B, RIS A, A F0
Al ZIEAE ATt 713 dFor ZRAES H3sto]
of ghchal st

AYdE T3l Amd & dte] Apage v ok A
A T T W AHSUHE Tl AT oot mw
2 | getol wt AR AAEE A shs A7 -2
otk & A Atde] A 8\ F&= At F A U o
U ARle] 23} Q4 Apolof| sl A8k At =4
Ao FaFAR el A& &F e B8kt
HollA 2rEAdE A=t

. 2AMe| &
1, SRCHAX| MY 3 T2 $iE

1) SRR MY

B dAEAEE 20089 FFuAGEE AZE RolE
dades fiem ZRAE7 AYPE WFEY A1l
ok A U ZPEA 0 R HolE dlaqle R 3| Al 4t
Hlow thefdt FAES A8 22 ao] FPE| L gick, w3
Atjo] AL o] At Al o= AR W) B/} A4 R o
299 25A BT Al FFS viAE S 2H3P1l 3
et o=l olt.

olof & A-tollM= B 71Zte] At F AR W et &
9] B/gsto] it Q4] Aol S wlatstal A1 W YA Uz
o] dl&qle] ALA B QAte] ojud FFEATE A=A
& BHsIA B dddeA S A= AR sk

2) LHYX| X[HZ2T3 L

A 2203 8-S AN Py 2208 gl ==
O3, A 2209, FE 220 F ]9 ARjjes EREd
(E 1. 3=2). 9 A5 35 dedd AF2 3 2]
TE o1FaL A, didofleAldS Al fede AYskaL
Acks HollA E40] ek, 4 o8 AAFLL dladd @)
AYDLE A gsh7] wfgof] Z2agof oFA oz FolE dfof

sk Wb, tiloleAld W et teee 242 gUERE F
ol glon, AR U AFAY 2YRE FaL Al 9]
t 2ol 2o ApEE| 0 R Fojd = Qlrk= Aol Zfelt A
o}, didofleAlge] g, 4, AN, S Z2IY2 e
A} gt FAE] AR = U=F A ACE 1L 7
F). o AE ¢l AL, A, diddle ofAl, AlAl
T, OFEAE A2 Aad, dedd Aad, dd dF 84, &
A, FAL et dedl, A, ANt A2 R aE
o4 e RO, IFoA = ofEAREAA G o
249 Y82 dedat A B Aol & F3ofA aFst
ALl AEE MEE RO R AR WRIE R =

2o,

2, BAYUY A HeEY

1) M4

& Aolale et 4le) 8493t Q14 AjolE K| 913
dlalo] U5t F 22 7ol thed A4t v F7bel] et
A4S T-H4 & B8sto] A48k

o & oaQle) 2143 BF AALE W] §18f PLS-3]HE
A& B85t A WolA BF F e wAh= 3990l
B o] F 308 o HERAF S e 9] o=
T A BAEA S T QAL 59 W U gEEAAel 4
£ 7A9olE §-83 PLSE A4S ARG8T,

PLS-3] A4 FHEEA Y S AEAY 54 ¢
stal 23 HA7M e R e o m e BEFHAA Y 89
(Partial Least Squares Regression)°]‘3]'(;§%]' A €, 2014).
o] BF e oh3 AoHaE 1. ).

T

)
A

re

:IL

Major Detailed program
classification satisfaction

Artist in Residence

I The detailed program satisfaction for
: Dae-in art market will affect the

I Hanpyeong Gallery I ‘minable activity intent of artists.
- | Dae-in Art Night Market | RN
Program I Crest Si Bon I
I Art Products Creation Workshop | . \ Sustalnabis
[ Maker's Studio }-——3 =
7 intent
[ Artist-Merchant Workshop | | artists
Merchant .
Program [ Comg I /
I Market Academy I 71/
Citizen Daein Salon, “Hwaeing-sul, Su-sul, Chwi-sul” /
Program Youth Merchant Group Network
PR Villa Community Mapping
Program Network Forum

33 1. o[£ XIS EF QA FYR BM 2F MY
Figure 1. Setting of influence factor model for the
sustainable activity intention of artists
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Table 1. Support Programs for Daein Art Market (2015) and Interaction with Artists

. . Artist Interaction with Artists
Division Detailed ltem Program Contents Participati = —
articipation  artist Merchant Citizen
A: OIEJAE O B|X[EHA o
Artist in Residence Support for artists in the market rent v O
B: s diz2| P~ . :
Hanpyeong Gallery Exhibition space inside and outside the market v A A
C: ti2loli= OFALE
AZ0IY Dae-in Art Night Weekly open night market Y O O
EEJECJ,{ Market
Creative D: Al The artists perform the public arts in the
Manpower B marketplace by using seasonal customs as a v O O
Program C'est Si Bon
9 theme
E OIEAME &% 934  Art products are developed for resident artists,
Art Products makers, and citizen sellers, which can be \Y O ©
Creation Workshop  purchased only in Dae-in market
F: H0|HA ARC|IR Support makers who are pursuing manual
Maker's Studio works and public values
- OflSA0 95 & o
ﬁrtﬂ?ﬁ e|_r cﬁ?n? Merchants and artists in the market make Vv o
Workshop works which are necessary in the market
Holo2TY T : : i ishi
Merchant H: 41543 Establish the basis for independent publishing
Merchant Publishing  business by producing market-related archives,
Program
Company samples, etc.
I: A& OF7HH|0| Share the examples and know-hows for Dae-in
Market Academy art market and build planners’ network
J ORI AE
MM A Lectures, experience activities, networks, where
_ Daein Salon, market artists, external lecturers, citizens Y @)
MRIZ2T8  “Hwaeing-sul, Su-sul, participate
Citizen Chwi-sul”
Program — -
K HEMHHERS  Establish the base for a youth Merchant group
Youth Merchant and organize the youth Merchant group dure in
Group Network market
L: 8% 717 el oiE
_ Villa Community Citizens visiting Dae-in market map the market
PR Program - -
M: HEYT X Viral marketing to promote the market by Vv
Network Forum holding a nationwide cultural planner meeting

©: 28 2% Strong Interaction, O: 2512% Normal Interaction, A: ZI& 25 Indirect Interaction
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Table 2. Set variables for artists’ intention on sustainable
activity

Variables
' Sustainable activity Intention of
Dependent variable artists
Artist in Residence
Hanpyeong Gallery
Creative  Dae-in Art Night Market
Manpower -
Program C'est Si Bon
Art Products Creation Workshop
Maker’s Studio
Independent Artist-Merchant Workshop
variable Merchant —
Program Merchant Publishing Company
Market Academy
. Dae-in Salon, “Hwaeing-sul,
Citizen Su-sul, Chwi-sul”
Program
Youth Merchant Group Network
PR Villa Community Mapping
Program  Network Forum
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Table 3. General statistics of artists and merchants on
regional vitalization

Component for local

vitalization Target Mean Std.
Artist
3.87 1.279
Awareness of (n=30)
increased visitors
M(ifgf)”t 376 1124
Artist
3.20 1.472
Awareness of (n=30)
sales growth
o M(i'fgf)”‘ 233 1.409

I 4. Y224 3! 0= B710f st SEHE Xf0| ZH(Ttest) 2zt
Table 4. Results of independent samples t-test on increase
in visitors and sales

Lo LU t-test for Equality
forEq_uaIrty of Means
Division of Variances
F Sig. t df Sig() D'f"f‘;:"u
Awareness
ofincreased 0.397 0.531 0374 79 0709 0.102
visitors
Awareness
of sales 0.010 0922 2629 79 0.010* 0867
growth
*p<0.05

I 5. Q01D Ol 4 7H AT B4
Table 5. Correlation analysis of independent variables
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® 1

® 0.454 1

© 0449 0289 1

© 0.347 0471  0.247 1

® 0187 0396 0243 0079 1

® 0.261 0401 0405 0457 0.609 1

@ 0514 0339 0616 0230 0589 0.653 1

® 0440 0655 0741 0635 0361 0466 0.388 1

® 0383 0588 0287 0462 0366 0616 0590 0.691 1

@) 0610 0393 0423 0552 0371 0505 0465 0551 0.336 1

® 0267 0391 0398 0518 0177 0479 0388 0479 0521 0334 1

© 0413 0657 0292 0214 0472 0399 0463 0460 0436 0467 0.211 1
® 0254 0747 0264 0464 0405 0366 0443 0655 0603 0572 0216 0671 1
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A-FHA (12202 YERESH, VIP g 1.0 o4 1.2 v]yke] ¥

F‘)JQO{)J
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Table 6. Proportion of variance explained

Statistics

povent X Cumulative v  Samdatve g
Variance X Variance Variance (R-square) R-Square

1 0.382 0.382 0.191 0.191 0.162

2 0.202 0.584 0.159 0.350 0.302

3 0.034 0.618 0.097 0447 0.383

4 0.065 0.684 0.016 0.463 0.377

5 0.065 0.749 0.006 0.469 0.358

£ dddlE oFAAH1.160), A 2(1.039), AAE3
(1.035) <=2 & vyeRdth, VIP 1 0.8 o14d~1.0 R]Yke] 2ul9l=
B AT YIEY(0.993) 2 YERGTHE 7. =),
ofl&R10] A&H & JAlef oK+)9] FFE vAE= aRloR
£ OFEARE A7 9134(0.542)0] 7ME 2 FFE VA MR
yreRdow, ehE8212](0.336), AlEAed A3240.331), S
(0.178), thelell& oFA1AH0.156) =02 ebdch (g 2. =),
ofi&lo] F& Fojshz F2AY T oA oK(+)2] B¥ig
7t 707 =& E o H, 7t F7E s Waet ARl o4l
I} AR TR 90| 2 FFEA} ebdt
AR oz AMEY 7P 2 P vlFl olEAE AR 3
HE AG 705022 &1 A&H BF Al 7 2 9%
S MR et o] olEAE AR 93k TSt
3 A ol u ofl&e] A& F AL 0.5429HF ot
e AL ouigic}, ofEANE A7t YadL d&dit A, 3
31 59 A= o] AL B2l e e 5
e AES NEke Z2 o), AlRbE AE-E gl
OFEZE AT Hd Ajlo] WufsteE aHoict, oj&ele of
EAE AR 9ad 2209 53 Al 9 4 e,
Aol ARlate] FAoR RES WolF ke SHh= A A
ATE B& 5 Qloh oof olEAE A7 fiafoe] A&
A &3 g At 71 & FFEE v Ao & woE,
F AR 22 A g deEhd f9ae e A4 g
0.33622 Yepydct, ghgAze)s W/eRe] A7Ee] Al
npAE FRhol ZHE-E AAE = Qs T2 OPO R dj&eint o
Y HHAE A HA] B FRF7ho] ofl&<l7ke] AR
Qg vl ok atoict, olegt ANE & uf, Fx W AA] 2k
< B3l & AR AFl e ojsfist, 2] AR
MRS ks RS & 4 ATk T3 AIA ol AJRl 9 Akl
W 2HE-S Bl 1P 02 2% 7137 E 4 9] w2
&) |42 &g oAtel P vk @ 4= Qlck,
Al AR ofeAkl YA Al gk 03312 A )9t
HSgE o2 e, o]l Yas AedEat Alle]
A ARl "adt BEE 52 AFeh: 222 ol
AJelo] Fishe R ot} o]E Faf ARl ¢ he =
Zago] A2l &3 T Aol Y vHtE S Y
4 Uit
Che-0 2 AJAJS 2 39] A4 Zh2 0.178% VFERTTE AlA]
B2 AAFES 28] AefAare] Aade AgdeR 4
= 2P0 2 NS E3 A1 A i 2 A
S & 5 Qe ol dlElo] ARl wwFHAA A UjefA]
A&7 02 Wg3tara} sh= Q3RS 2l Gl A0 2
upR]eko 2 tfQlo4 oFAIAFE] Al g 0,156 02 g2 B3
& v 919 A&4A B Al AdiE o g 7 2R
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Table 7. Results of PLS regression analysis: Regression coefficient value(parameter) and Variable Importance in the Projection(VIP)

Latent Factors
Variables Parameter
2 3 4 5
24+(Constant) 1.586
OfEJAE QI X|HA
Artist in Residence 0.230 0.734 0.545 0.611 0.607 0.604
eradeieP 0.336** 0.814 0.609 1.039 1.024 1.017
Hanpyeong Gallery : ’ ) : : :
N CHOlo OFAIY?
0l n2 0y Dae-in Art Night Market 0.156** 1.402 1.310 1.160 1.147 1.143
Creative Manpower s
Program
9 Clest Si Bon IN[IERAES 0.465 1.145 1.242 1.292 1.288
OlERE &% Hag?
Art Products Creation Workshop e 2013 2.060 1.860 1.838 1.830
oojAA AFCIR
Maker's Studio -0.217 0.828 0.621 0.789 0.773 0.778
OlEaRl H= 82
Artist-Merchant Workshop 0.331*** 1.839 1.701 1.511 1.489 1.480
Jolm=T AQIETAS|
Merchant Program ~ Merchant Publishing Company 0.1474 0.253 1.166 1.035 1.018 1on
AIE OF7teo)
Market Academy -0.004 0.396 0.583 0.517 0.508 0.522
HHOIME g - A - FA
Dae-in Salon, "Hwaeing-sul, -0.333%+* 0.107 1.091 1.221 1214 1.221
Aplz233 Su-sul, Chwi-sul”
Citizen Program AT =9
& e fu =1 )
Youth Merchant Group Network 0.393* 0.243 0.995 0.933 0.926 0.946
S R LEl ohE
g villa Community Mapping 0.191 1.096 0.869 0.770 0.760 0.780
PR Program ) 24
HEw= 2 0638 0041 1089 1268 1350 1356

Network Forum

1. 0l&01 7 wFE 4 QU= n2 2 Programs through which artists interact with each other

2.0l=9!, fa,'ol(i— O, AIPN 2t mBE 4 Q= m28 Programs to interact with artists and merchants(or artists and citizens)
3. 0ll=01, Aol A|P1TF 83 4 Ql= m2 72 Programs to interact with artists, merchants, and citizens

»ek VIP value of 1.2 or higher  ** VIP value of 1.0 or higher *: VIP value of 1.0 or higher

0336 Hanfyeong Gallery
0156 Dae-irLArt Night Market

0178 Clest ; i Bon

|
I

Art Products
05427 Creation Workshop

0.331 Anis‘t-Merchant Workshop

Merchant Publishing Company
e e B

B Hwaelng~sul Su-sul, Chwi-sul’ '0333
Youth Merchant Group Network |
Network Forum [IEEE |
-07 -06 -05 -04 -03 -02 -01 0 01 02 03 04 05 06 07

33 2. LRI SAIE o510 XISX &F QALPLS 8fH A4 &
Fig 2. PLS regression coefficient value(parameters) on sustainable activity intention of artists in Dae-in art market
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Aol Al Alge] AA| Aol g AHE-S THEAL o] & F3f A AT
S} 2ooll&S Fhakar Hoja. ek a9t

YHA, VIP g1o] 1.0 ool o&1e] |42 B oAt &
()9 FEFE AL WeE YIEYT 23(-0.638)7 HAE
‘A4 - 34(-0.333), AAETAB(-0.141) =02 VERS
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tlakg B - 42 FA0] A9 QL 7Ll IR 27}
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YEQ A TP A5 Fof7t vl Faiga, $H At E
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¥l &1 gdo] A AJAA oF 4001 FER EolEH
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Ao} 27| A7E FolEs AlFONA A&t Al 84
3} Q14] zjo] & At T A W 2RI w2 of&lo] 2|4
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&} AJRle] A3} Q14] Aol T-HAS B3l BA5HA
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soicth, vh, wjE o] 739 ofladat 419 14 zje)7t = A
o7 eyt ARlel 79 AlA| oiEo] LStEete wiE St
ofl sl AztatR] LAY HEY F7Hs G5 A1 &y
SAA FFE vH7] wigel ol2jgt Q4] zlol7t Ve Ao
2 EAE

&1 2|43 &g oJate] S vl 820 PLS-3]H
A4S 53l BA% Auke o3t et A, A& 2143
BF Akl FHY S vAe ZR2IAYL ofEANE AF
Y=40.542), B2 2)(0.336), &4 A=28E0.331), AlIAl
50.178), tiQdefl& oFAIAH0.156) 2 & VR, dj&2le o]
3 22 OPS Fa ofl&, AL, ARl Ao R wFdt
= Q7] W2l ofl&19 A& g Ate] S v Ao
49l

=4, A9 A&A &F Aol () FEFS vAE =
ZOPLS YEA 27(-0.638), FAAdTE UIEY(-0.393), X}
QA A - A FA(-0.333), AIETAE (0. 141)F2 e
tt 29 JEFS u|A= T2l AL o459 Fojzt
ol o]F0jA] 7] FUAY &S AR g TR o] o}
Y7] w2l &9] FEEAZE YeRd Aoz BAE g

919 A3k 53l =EE A AAES o2t At A&
Q} AFRle] B3t 14l BRIgH At ofl&le] Bgo] Al
SRR AE FE= AT G 5 AN e A, Al
AR ZRIOWS FasHA ek glom, o]t =2
P &l 2&A &5 At FIFE AT AL E ¢
A%ict.

Hhd, ol EAIARS T tiQlofl& oAl Rro] BB HA A
ZF A3 QZo] ZIA AL o dl&ed AU TR o] Fof
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o7 o] 47| el &) dkat g2 A4 o),
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AW Fadh E5S AYsh: 5 8 R AR S ol 22
THEREAE B4 938, e 93g, AXe)E 254
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