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A Study on the Adequacy of the Traditional Commerce Preservation Areas
in a Local Major City: Case Study of Yang-Dong Traditional Market in
Gwangju Metropolitan City
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Abstract

The purpose of this study is to examine the effectiveness of the Traditional Commerce
Preservation Areas stipulated on the TDistribution Industry Development Act; in the aspect of
Traditional Market Trade Area. The object of this study is Yang-dong traditional market which
is one of traditional markets in Gwangju metropolitan city and questionnaire surveys was
conducted of customer in the Yang-dong market to measure the range of influence by the
commercial power of the Yang-dong market utilizing Customer Spotting Technique(CST) and
Time Sensitivity Measurement(TSM). CST was conducted to analyze the range of 1st-tier
influenced by commercial power of the marekt by understanding residences of the customer
visiting Yang-dong market. Also, TSM was conducted to analyze the ranges influenced by
commercial power of Yang-dong market supplementing of results derived from CST.
According to the analyis result of CST, the range of 1st tier-trade area by Yang-dong market
is 422km and the range of 1st tier influenced from Yang-dong market through the result of
TSM is  1231~2451km. As a result of the study, the effect of Traditional Commerce
Preservation Areas within 1km from traditional market stipulated on the ACT is negligible.
So, the result of this study indicates the adjustment to the system is needed.
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Table 1. Previous Research on Trade Area of
Wholesale Mart

Researchers Analysis Tool Trade Area
Jeong and Noh |Average Mileage L
(2000) of Customer within 8km

Lee and Kim Shuttle Bus Ist-tier:2~3km
(2000) User 2nd-tier:4~6km
Kwon and Kang| Sales Manager 1st-tier:2km
(2002) Interview 2nd-tier:5km
Yuh and Lee | Membership of e
(2003) | Wholesale Mart | 1st-tier:2.2~3km

Administrative

Lee and Park Don 1st-tier:2.2~3.8k
(2004) Information of m
Customer
Lee and Choi csT 1st-tier:2.4km
(2005) 2nd-tier:4km
Lee and Cho |Analysis of Sales Capital Area: 10km
(2007) results Metropolitan
City: 5km
Lee and Yuh | Membership of | 1st-tier: within
(2010) Wholesale Mart S5km
Ji and Ji Distance from Seoul:2.8km,
(2010) Customer's Gyeonggi:4.6km
residence Nationwide3.9km
Shin and Shin -
(2013) CST, TSM Ist-tier:2.5~4km
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Table 2. Status of Gwangju Metropolitan City

Traditonal Markets
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Fig 2. Relation of Location between Gwangju
Metropolitan City Traditional Markets and
Wholesale Markets
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Table 3. Gwangju Metropolitan City Wholesale
Market Status

Type Wholesale Market Names Total
Donggwangju E-Mart
Dong-gu Kyer?r?] Hogeplus 2
Sangmoo E-Mart, Shinsegye
Seo-gu |E-Mart, Sangmoo Lotte, 4
Worldcup Lotte
Nam-gu [Bongsun E-Mart 1
Buk-gu |Donggwangju Homeplus 1
Gwangsan- Gwangsan E-Mart, Cheondam
. Lotte, Suwan Lotte, Hanam 3
9 Homeplus

FF A= GErlE 127027 48 e,
ol 20, AT A, el L, Bl 1
s, Aol A7} R0l Q< 323
2). 2 o] BAUAA FEAFE FHoR

Aypw, FHos tfdrkErE Skmeluiel 3704,

A

130 | "2EA, HM523 3z (2017)

SkmoJjel 57§27k 91A]el lvk. g G54 W

o] Aol v Tkme el thgdvt=
7F dAskaL slem, Ao vigvlE 1A
1 2~3kmE arefshd, S| el el v

[elie] >~
IS E T3

AAHANS e 20161 9Ll FEAF F
o] 87N 1607 o2 13} AREZALE A
W gho] HEo g olg] 20174 399

al, A%
Fool 8 160e tldos 23F AEAE 57t
%E

ol 8L 747(23.1%), Thro®= A&,
B o UEH<E 5> 2x). &9
Fel gt 5A4E TSM #4418 93] o]

Sk olehe VI oR WTE RAeARFE

=
h
:

ME oo 24
ok [ o -
Si? : of
an
lo
o
o
=N
o,

oo
oty
o
il
3
&
[ 4 t
[
—
toby

=)
o 2
oo —
—
S
\}
)
=
N
N
3
32
&
—_
Sotr
=
>
N}
il
g
O
H
o
ol

Z}o] 4= 13698 (42.5%) 0| ATH <3 6>

A 01§79 18] B3t o] §-FN6.8u
. N

ol
i
=2

fz
o L
o
o
Ex
—
to
o
oty
19
e
ol
FIF
i)
o
=2
(e}

2 e
IS
1o,

o

e

i

H

-

N

N
o
ot
ol
A
dlo

o
2
i =
X0
$a
v



RSN HEAABETRSO] Mo

B AT BRBAA| YSAIF M AT

B4 MEXA ABBMY BESY

Table 4. Examinee's Characteristics

Age Number| Ratio | Sub Total
s Male 13 4.1% 40
Female 27 8.4%| (12.5%)
o Male 20 6.3% 67
Female 47| 14.7%| (20.9%)
s Male 17 5.3% 79
Female 62| 194%| (24.7%)
—_ Male 25 7.8% 79
Female 54 16.9%| (24.7%)
over Male 16 5.0% 55
60's | Female 39| 122%| (17.2%)
Male 91 28.4% 320
Total .
Female 229|  71.6%| (100.0%)

5 2EA 0|54E

Table 5. Respondent’s mobility measures

Mobility Measure Number Ratio
Own Car 202 63.1%
Bus 74 231%
Motorcycle 15 4.7%
Subway 15 4.7%
Foot Walk 14 4.4%

H6 YEAY 018 24 3 13 BR0|S3Y
Table 6. Number of Uses on Yang-dong Traditional
and Average usage amount per one time

Number of Number | Ratio Average usage

Uses amount per one time

LT 142| 44.4% W 57,289
1(once)

1 70| 21.9% W 66,143

2 66| 20.6% W 94,167

3 20| 6.3% W 85,500

over 4 22 6.9% W 54,773

Total 320| 100.0% W 68,422
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Area Wl of Case
RdE Distance
1st-tier
(60%) 4.22km 2.70km 173
2nd-tier
30% 5.97km 3.28km 230
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Table 8. Distribution status of respondents by
local governments

govekr)r?ri:ents Number Ration
Gwangsan-gu 36 12.6%
Nam-gu 30 10.5%
Dong-gu 17 5.9%
Buk-gu 104 36.4%
Seo-gu 99 34.6%
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Table 9. Analysis of the result from questions of
Time Sensitivity(Average)

ST=ATT T T - Response of residents
QLOIZA[ZH0] & -.-LO|o}O| ‘-EC’ ‘Z_Al SOl H% in 1st-tier of trade in 2nd-tier of trade
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LIHX| AL 72 Q2| 139 | 690 | 546 | 139 | 690 | 546
Q4:0|SA|ZH0] B 2 O|0|H "FFAIZO0| 47 Q3 | 294 | 1461 |11.73| 308 | 1532 | 12.30
ZO{M Ot R 2| FSAIE2 FHO| A0 =
“:'3|'X| oS oz LK AL Q4 | 39.0 | 1941 | 1562 | 416 | 20.70 | 16.67
9 i &2 o| CHS HA|H A, S A|RHX| O Q5| 183 | 912 | 727 | 182 | 9.08 | 7.23
|EA|7+O| H B Mo Y A|R0| HHS X RD: Road Distance from Residence
Zel'of UCtd “IAX| ML A? SD: Straight Distance from Residence
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