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Change of Commercial Centrality Level through Purchasing Behavior in

Bundang Newtown and its Surrounding Areas

FEEf - O[RT o[RBT Ay
Joo, Hyun-Tae - Lee, Chang-Moo - Lee, Jin-Ho, Shin, Hye-Young

Abstract

This study is noted Bundang & surrounding citie's Commercial Centrality change and Self
sufficiency through the analysis of purchasing behavior of the inhabitants of the city. In this
study, we assume that you can judge the Self sufficiency through the Commercial Centrality.
First, share of the region for purchasing by the type of goods was analyzed, which verified
Bundang's centrality. A survey of retail purchases, medical and leisure destinations is research
analyzed method. After reviewing the specific goods purchasing patterns of each region, its
purchasing power in Bundang and Suji was higher. In addition, similar to past findings and
the current(2010) connected to the research results, examined the changes in purchasing
patterns between time. It was declined over time that purchasing power was concentrated in
Bundang has declined over time. Also the surrounding area of Bundang new town that was
going to make each of the central region.

7] 91 £ & RSN, 44, TORLEL, 204X
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Figure 1. Survey respondents distribution

B 1 SYN ¥ U 4

Table 1. Respondents age and gender

SEA(Y) TH|
(% Number of respondents | Compos
Age =1 o SHA| -ition
Male | Female | Sum (%)
20CH
20's 27 38 65 10.6
3OI,:H 33 167 200 326
30's
40CH
40's 32 159 191 312
50LCH
50’ 15 75 0] 147
AF
60CH Ol& | 19 | 48 67 109
over 60's
S|
= 126 487 613 100.0
Sum
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Table 2. Buying districts of Bundang's residents
=g =8 | ¥ =g | =X 715 Hel | ZIEf | IHU | eA(ES)
Bundang Sujung |Jungwon |Bundnag| Suji | Giheung | Cheoin | Etc. | Internet | Sum(Sample)
NEE
_'E? 19 0.0 96.3 0.0 0.0 0.0 18 0.0 100%:(160)
Groceries
<8 19 0.0 78.8 8.1 0.0 0.0 81 31 100%(160
Clothes(Suit) ) ’ : ’ ' ' ' ’ o(160)
25 25 0.0 794 31 0.0 0.0 43 10.6 100%(160
Clothes(Everyday Wear) ’ ’ . ’ ' ’ ’ ’ o(160)
IHA
ka . 0.0 0.0 825 31 0.0 0.0 37 10.6 100%(160)
Home appliance
7
Frl 0.0 0.0 694 6.9 0.0 13 144 8.1 100%(160)
Furnitures
=Py
TSS 25 0.0 68.8 0.6 0.0 0.0 250 31 100%(160)
Jewelry
#Q
© '_J 0.0 13 931 0.0 0.0 0.0 5.6 0.0 100%(160)
Hospital
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Table 3. Buying store type of Bundang's residents

LIEISITE olfgh Qe ks ol ZAlME o= UERITH TRt ZE {9

=g NEF ] An= 7 = e
Bundang Groceries | Clothes(Suit) |Clothes(Everyday wear)| Home appliance | Furnitures | Jewelry
51 (%)
5.6 738 444 344 331 519
Department Store
O 2el=(%)
Large-Scale Discount 66.3 138 30.6 36.9 181 81
Store
CH&d AIH Ok
e v Otze) 38 0.0 00 0.0 0.0 0.0
Supermarket
CEX|LHAF 7 H %
= l HE7H0%) 225 13 5.0 0.0 13 0.0
Store in apartment
ZHO
M EHAl S06) 19 19 19 0.0 0.0 0.0
Conventional market
= A4 TOIE| LlI(%)
Home shopping 0.0 31 10.6 10.6 81 31
Internet
B AFTHO
HE &7 0.0 5.0 6.3 175 375 338
Specialized shop
7|EH%
|EH%) 0.0 13 13 0.6 19 31
Etc.
Al 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Sum (160) (160) (160) (160) (160) (160)
LIEPHCE 53] ABAHIAC] A= SOolsH 93% A Ao 611“£1E ARl =87= &
O AT HigS Holal Tk o= 200390 BFole & HRlE E0lu, Yt 9 &Y
Qe Moty HEEQl| daRlo TR, @ AHIA RIEAO| Trxm = ZoR BT
SHEe He QUEOL MRS Aee= UL AREQ E9s 6568% 1 9 ARIAEel 4
10%0140] QIEHIZ B3t TiE MeElshe 2OR i 50% Wolol A Tulzk o] h o= 2
4 T
FEHAIR] ot o2 N2 fESYA9 Wl 9o MEHIE0] 30% WRIE AFKIshl %Oi e
7} 2005~2010 Atojof] WliRSs HOF= A1t o tish 359 Jvt WAl 282 & &+ Utk
2 POy, Eat QIEl Tulo] Al YAEI JKEHES)
7t HEREY AREREY Ao Qoke Ale A BETO %R oK W 1% oA
Eo| AL TIEIEO] 66%2 AASHL YO, AElEs A0R LRt Aoz gm0 &2
LIHA] AZF0l QolAl= #iskEol HIso] 71 4= Qe Fieal FHI9] QI ?LHHOH st A3
=A UERdTE oiet 7PERIES] A= tiggeld v ATiEeR Ue 4 Qtke /57t 7Fssith
o] MEjo] WEHHo] MEIS ORE AlSlsH= ZI0R  AMEREo] MEle MThel BHdM: AlRE
LIERATY 2 NQlofH Wabso] He) HIg0] 7H =7 LIEt
UITE Lt AoiEel Hige HH WakolLt
2) =8+ FaeIFol Mejo] BP0 Hlsh W Fe &
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Table 4. Buying districts of Sujung's residents
=3 =3 | ¥ =g | =X 715 Ml | 7[Ef | QIEU | A(ES)
Sujung Sujung |Jungwon | Bundnag| Suji | Giheung | Cheoin | Etc. | Internet | Sum(Sample)
NEE
_'E? 65.8 13 289 0.0 0.0 0.0 26 13 100%(76)
Groceries
o8 46.1 0.0 34.2 6.6 0.0 0.0 11.8 13 100%(76)
Clothes(Suit) ) ' ' ' ' ' ‘ ' i
285 55.3 0.0 329 13 0.0 0.0 39 6.6 100%(76,
Clothes(Everyday Wear) ’ ’ ) ’ ’ ' ) ’ °76)
s
te ) 513 0.0 276 13 0.0 0.0 13.2 6.6 100%(76)
Home appliance
7
HL 4.7 5.3 26.3 0.0 13 0.0 184 39 100%(76)
Furnitures
3% 9
53.9 13 26.3 0.0 0.0 0.0 145 39 100%(76)
Jewelry
i
3 59.2 13 184 0.0 0.0 0.0 211 0.0 100%(76)
Hospital
H 5 37 7O 4HQY My
Table 5. Buying store type of Sujung's residents
7 NEES ER A= 7 T T
Sujung Groceries | Clothes(Suit) |Clothes(Everyday wear)| Home appliance | Furnitures [ Jewelry
HoHH (%)
6.6 61.8 355 250 289 30.3
Department Store
Che 2elE(%)
Large-Scale Discount 56.6 7.9 145 15.8 118 39
Store
CHS AIHOFH(©
L I 00 00 13 00 00
Supermarket
EEX| L A ZHO
S| L) 53 0.0 13 13 0.0 26
Store in apartment
THeH A ZHS
i H &%) 11.8 13 11.8 0.0 53 13
Conventional market
SLZOIE %)
Home shopping 13 13 6.6 6.6 39 39
Internet
HEATHY
HE 47100 0.0 105 9.2 474 434 4038
Specialized shop
E 0,
7IEH00) 0.0 171 211 26 6.6 171
Etc.
A 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Sum (76) (76) (76) (76) (76) (76)
Alstal Itk =6t 7VIAIE, 7 Fles s2 71 2UE ol8s Hshs aHIRRES] 28 SFAIZE
Zo| MEAM] Ui AT} HIZ0] B22 & 4 VS wWahy W UiREoro] BEspLt A
Tk Ol 8T UolMe wisky et tieket  X99] miid] FEAKE0] MEEs [l mE

Journal of Korea Planning Association Vol51 No.6 (2016) |

45



FHEY - 0|2 - 01T - MY
H 6 97 F0Io T0jx| M
Table 6. Buying districts of Jungwon's residents
SH =3 | ¥ =g | =X 715 Ml | 7[Ef | QIEU | A(ES)
Jungwon Sujung |Jungwon | Bundnag| Suji | Giheung | Cheoin | Etc. | Internet | Sum(Sample)
NEE
_'E? 227 237 52.6 0.0 0.0 0.0 10 0.0 100%(97)
Groceries
o8 34.0 31 485 21 0.0 0.0 7.2 5.2 100%(97
Clothes(Suit) ' ' ) ' ‘ ' ' ' %7
285 36.1 5.2 381 0.0 0.0 0.0 31 17.5 100%(97
Clothes(Everyday Wear) ’ ’ ’ ’ ’ ’ ' ’ o97)
kA
te ) 20.6 144 371 0.0 0.0 0.0 113 16.5 100%(97)
Home appliance
7
Frl 103 134 361 31 31 31 25.8 5.2 100%(97)
Furnitures
3% 9
227 113 371 1.0 0.0 0.0 20.6 7.2 100%(97)
Jewelry
Hel
3 155 258 56.7 0.0 10 0.0 10 0.0 100%(97)
Hospital
E 7. 597 FOI9 4HQE M
Table 7. Buying store type of Jungwon's residents
5d NEF ] An= 7 = e
Jungwon Groceries | Clothes(Suit) |Clothes(Everyday wear)| Home appliance | Furnitures [ Jewelry
4515 (%)
21 320 17.5 124 9.3 144
Department Store
Che relE(%)
Large-Scale Discount 711 52.6 57.7 25.8 289 299
Store
CHS AIHOFH(©
) 41 00 00 00 00 00
Supermarket
CEX|L A ZHO
- l HS7HE) 175 0.0 0.0 0.0 10 10
Store in apartment
THEH A ZH
HEAI0%) 5.2 5.2 5.2 10 0.0 72
Conventional market
SHTOIEA%)
Home shopping 0.0 5.2 17.5 16.5 5.2 7.2
Internet
HEATHY
e HE6) 0.0 41 21 412 51.5 33.0
Specialized shop
7|EHY
IEHO0) 0.0 1.0 0.0 31 41 7.2
Etc.
A 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Sum (97) (97) (97) (97) (97) (97)
OF T duiEcm HAslE JdYAldo] BE5st S+
9] 4 A Bl MHlA AEGO] FlokeHA LiERS
3 ST Ch AlEES 23t e AERENA 40% Olst
46 | rREA=, H51H 6% (2016)
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Table 8. Buying districts of Suji's residents

T =8 | ¥ =g | =X 718 Ml | 7[Ef | QIEU | A(ES)
Suji Sujung |Jungwon | Bundnag| Suji | Giheung | Cheoin | Etc. | Internet | Sum(Sample)
NEE
_'E? 0.0 0.0 54 919 0.0 0.0 27 0.0 100%(111)
Groceries
o8 0.9 0.0 144 703 0.0 0.0 135 09 100%(111
Clothes(Suit) ‘ ' ' ) ' ' ‘ ' (1)
285 0.9 0.0 171 68.5 0.0 0.0 7.2 6.3 100%(111
Clothes(Everyday Wear) ) ) ' ) ) ' ’ ’ o(111)
7+
te . 0.0 0.0 135 64.0 09 0.9 135 7.2 100%(111)
Home appliance
7
Frl 0.0 0.0 216 523 18 18 18.0 45 100%(111)
Furnitures
Has 5
0.0 0.0 171 58.6 0.0 0.9 207 27 100%(111)
Jewelry
Hel
3 0.0 0.0 243 613 0.0 0.9 135 0.0 100%(111)
Hospital

B9 47 FOIO| ¥HRY Mo

Table 9. Buying store type of Suji's residents

54 NEE 2% An= 7 = e
Jungwon Groceries | Clothes(Suit) |Clothes(Everyday wear)| Home appliance | Furnitures [ Jewelry
51 (%)

45 75.7 423 36.9 35.1 47.7

Department Store
Che 2elE(%)

Large-Scale Discount 56.8 117 234 30.6 135 6.3
Store
CHS AIHOFH(
e 7 0t2) 117 0.0 09 09 09 0.0
Supermarket

BRI 7H%)

. 27.0 18 12.6 0.0 0.0 0.9
Store in apartment
Al RHO
MHRHNE06) 0.0 0.0 0.9 0.0 00 0.0
Conventional market
= A T OIE LlI(%)
Home shopping 0.0 18 7.2 9.0 45 2.7
Internet
HEATHY
HE7H%) 0.0 6.3 9.9 153 36.9 333
Specialized shop
E 0,
7|EH) 0.0 2.7 2.7 7.2 9.0 9.0
Etc.
A 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Sum 111) 111) (111) 111) (111 (111)
o we R Tl OFORIT = ZIOB Ut AR Uskith 53] A9iEE Holl Jlet
W oAl 2ERIMS] FHIE0] 40 ~50% = (M2)Aol tieh OEEE =O0IKe sidye He
F& FAlotl Ao FETol tiet E540] 4et Tk
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Table 10. Buying districts of Giheung's residents
715 =g | ¥ =g | =X 718 Hel | 7IE | QIEH | eA(ESR)
Giheung Sujung |Jungwon | Bundnag| Suji | Giheung | Cheoin | Etc. | Internet | Sum(Sample)
NEE
_'E? 0.0 0.0 29 10.6 80.8 1.0 438 0.0 100%(104)
Groceries
<8 1.0 0.0 135 298 231 29 231 6.7 100%(104
Clothes(Suit) ' ’ ’ i ' ' ’ ’ o(104)
2as 10 0.0 144 19.2 35.6 19 135 144 100%(104)
Clothes(Everyday Wear) ’ ’ ’ ’ ’ ’ ' ’ °
7
ks . 0.0 0.0 19 183 423 438 21.2 115 100%(104)
Home appliance
7
Frl 0.0 0.0 29 183 433 5.8 26.0 38 100%(104)
Furnitures
EPY
TS 29 0.0 144 115 269 5.8 346 38 100%(104)
Jewelry
ER
] 0.0 0.0 154 4.8 59.6 38 16.3 0.0 100%(104)
Hospital
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Table 11. Buying store type of Giheung's residents
715 NEE | B% ErE 7 | A2
Giheung Groceries | Clothes(Suit) |Clothes(Everyday wear)| Home appliance | Furnitures| Jewelry
HoHH (%)
0.0 51.0 25.0 7.7 5.8 337
Department Store
SEERER)
Large-Scale Discount 54.8 231 375 375 221 163
Store
CHS A ORI
he FHOZIOE | 575 10 10 38 10 00
Supermarket
CEX|LHAF 7 H %
S| L) 5.8 19 48 19 38 5.8
Store in apartment
Al RHO
IHEH IS0 10 19 29 1.0 1.0 0.0
Conventional market
S BRI
Home shopping 10 7.7 163 125 5.8 3.8
Internet
2 AFTHO
RE 47104 0.0 125 96 327 54.8 308
Specialized shop
7|EH%,
IEHO) 0.0 10 29 29 5.8 9.6
Etc.
A 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Sum (104) (104) (104) (104) (104) (104)
23%9] Fi7h OJFOA|AL QU vHE 2goAle]  mEOoE T
TE 14%00 E3k6ith ol 7189l YRISES
2 Qs BETHINE AU 2ol 288 I 6) M7 (EQFAIZHK])
oz mErh  EoF FEES Ago MEArE SQUA AR AolTE e AfSolA T
Olg0] B2 ZIoZ UERITEL Tt B0 Z2of  HoZ A9 W ARl g0 w2 ZIe= LiE}
L Boo] tist oEEs} B LiER STh O AR 2 gaEe ST, s, b
NESE Hue ASE QAR JEmEN TS 52 A2 B 49 5 VERcY Aol
igaorEe] Aelo] 71a e HIge fAIslL  tha =7 UERCH, 28710 tist oEkE= 1]
rk 7170 AL FMEAIO] HIgO] CHE A|ojo] oSt ZI0E #HEn) Ol Ui =g X2iH
HI5l0] A UERAL i, ol 78T wel  fIRI0A 7Rl & 4 QITh
TEE K] ggkog THELh ot oy AR AdHo QJolME TE K90 His)
ANl HIEO| 8] =R Lot AEATIAe WY SYAIE, 53l WekEo] A8 HISO0| Wil
FoiHIE0] E2 Ao THE 5T 597 ARV B ARIAIEY A8 HIgo] 12 Zlom
OF FABHAl YaEolLL JIEAIES B Bay  UENKTE ol AQlT9 B QA FAIIKIE
9 OIEYl FOiHIEO] ZFZ} 16%, 13%E CIE Al SHOE ZAERY] HECE THECL X1

ool Histod =7 UERITE ol2fer Eik= 718+
9] AiAldol thet FHo] AtiECeR Fore]
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Table 12. Buying districts of Cheoin's residents
el =3 | ¥ =g | =X 715 HQl | ZIEf | HU | AH(ES)
Cheoin Sujung |Jungwon | Bundnag| Suji | Giheung | Cheoin | Etc. | Internet | Sum(Sample)
NEE
_'E? 0.0 0.0 0.0 15 7.7 90.8 0.0 0.0 100%(65)
Groceries
o8 0.0 0.0 6.2 13.8 31 523 | 185 6.2 100%(65)
Clothes(Suit) ‘ ' ‘ ‘ ‘ ) ‘ ' i
2= 0.0 0.0 46 10.8 0.0 615 154 77 100%(65,
Clothes(Everyday Wear) ' ’ ' ' ’ i ’ ’ (65)
JHA
te . 0.0 0.0 0.0 0.0 46 662 | 215 77 100%(65)
Home appliance
7
HL 0.0 0.0 0.0 0.0 6.2 585 | 215 13.8 100%(65)
Furnitures
3% 9
0.0 0.0 0.0 0.0 0.0 585 | 369 46 100%(65)
Jewelry
el
) 0.0 0.0 4.6 0.0 31 769 | 154 0.0 100%(65)
Hospital
H 13 X7 F0lo| 4HKY M
Table 13. Buying store type of Cheoin's residents
el NEF 3% An= 7 = e
Cheoin Groceries | Clothes(Suit) |Clothes(Everyday wear)| Home appliance | Furnitures | Jewelry
HHSHE (%)
0.0 30.8 123 31 31 9.2
Department Store
O 2 IE(%)
Large-Scale Discount 69.2 9.2 215 27.7 246 9.2
Store
CHS A ORI
HE w8 | 5 0.0 00 15 15 15
Supermarket
CEX|LHAFZH
SXHE7H0 15 6.2 108 15 31 138
Store in apartment
Al RHO
MHRHNE0) 92 31 9.2 0.0 00 15
Conventional market
SLZOIE %)
Home shopping 0.0 7.7 10.8 7.7 138 4.6
Internet
2 AFTHO
HES7H) 0.0 385 29.2 52.3 477 462
Specialized shop
7|EHY
IEH%) 0.0 46 6.2 6.2 6.2 13.8
Etc.
A 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Sum (65) (65) (65) (65) (65) (65)
2 21t LiEE 2o s sh= Aekg Holal Ut A%l met AERad
AEE HuslH SH|FE AQet BE Xojo] 2 APt V= it o] s tiEdgeld
N THo) 4ES EOlo] AFSR KoM Tl Bl WSk 22 CREAYIAEOIN Tolshs Hg
50 | TZEAE, ®51H 6= (2016)
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Figure 3. Groceries buying districts change
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