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Geographical Mobility of Creative Talent

- Focused on artists, IT workers, and researchers
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Abstract

Over the last decade, the idea of creative economy has received considerable attention in
academic and policy circles. However, the discussion on creative economy in Korea has
tendency to focus on creative industry and creativity index of region. Little empirical research
has been done on the locational patterns of creative talent. This paper aims to understand
the geographical mobility of creative talent in Korea. Two questions are addressed: (i) which
factors trigger the migration of creative class to other regions? (i) which factors are
contributing to its migration to large city such as Seoul and Daejeon? In doing so, this paper
draws on survey data and employs logit and multinomial logit model. The result shows that
occupational type of creative class, gender, service years in current company, and
dissatisfaction with personal factor and economic factors trigger its out-migration to other
regions. In addition, with regard to the mobility direction for large city or non-large city,
dissatisfaction with personal factor and cultural amenity factor turn out to be significant
factors to accelerate out-migration to large city, while those are not the case in non-large
city model. In both large city model and non-large city model, artists are more likely to be
mobile.
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B 1 HXQIX| 2o AFX| E/4 Table 1. Residential preferences in ‘creative class’ arguments

Place Dimensions key factors
- Suburbs mentioned, but not focused upon as desired place for ‘creative class' to
live
Physical |- Rejection of ‘monotonous’ appearance of suburban neighbourhoods in favour of
Dimensions | ‘authentic’ old renovated buildings in established urban areas
Neighbor - Mix of functions within small blocks (Jacobs
hood - Emphasis on physical quality of public realm(e.g. outdoor seating for restaurants)
- Place as central feature of personal identity - Bike and pedestrian friendly
Social - Desire for tolerant and diverse (‘authentic’) neighbourhoods
Dimensions |- Focus on individuality, yet ability to interact with others
- Focus on consumption orientated spaces(coffee shops, bars, restaurants)
- Little specifics of physical dimensions of housing ; however, preference is for
Physical rejuvenated older houses;
. Dimensions |converted lofts; live-work units
Housing ! -
- Increased likelihood of living alone
Social - Mention of children, but not a focus
Dimensions |- Little mention of movement throughout the life-cycle

Source:: Modification from Lawton et al.(2013:49)
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Table 2. Literature summary on geographical mobility of creative class

Factor Items
Life-cycle -Lawton et al.(2013): age, marriage, children, etc.
Personal factor -Martin-Brelot et al.(2010): birthplace, family-friends, graduation university, etc.
-Hansen and Niedomysl(2009): employment opportunity
Economic factor -Martin-Brelot et al.(2010): my and partner's job (mobility), employment opportunity,
higher wage

-Florida(2002): interaction space, thick labor market
-Harvey et al.(2012): space of opportunities (learning & interaction)

-Gertler et al.(2014), Grant et al.(2014), Markusen and Schrock(2006): lower rents or
housing affordability

-Martin-Brelot et al.(2010): university, good transport links, city size, safety

-Darchen & Trembly(2010): public transportation, social welfare, safety

-Florida(2002): arts/sports-related facilities and programs, openness-diversity, place
image — Florida(2005): coolness index, cultural amentiy index, leisure amenity index
Cultural amenity -Roberts(2006): bar, restaurant, clubs

-Martin-Brelot et al.(2010): leisure-entertainment, cultural diveristy, diversity of
built-environment, overall friendless

Social interaction factor

Neighborhood amenity

Environmental amenity |-Florida(2002, 2005): pedestrian friendly, climate, etc.
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4_86‘_19 ;g 168£ researcher 198 495
N service year at current| mean:5.6, std.: 6.7
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Table 5. Importance, satisfaction, and dissatisfaction of regional selection factors (N=500, 5 likert)

Importance Satisfaction Dissatisfaction
Factors =
Mean Std. Mean Std. Mean Std. Max Min

personal factor 2.761 1.041 3178 0.921 -0416 1.148 -4 4

economic factor 3.714 0.886 3.266 0.853 0449 1.046 -4 3.75

social interaction factor 2.723 0.932 2.957 0.756 -0.234 1.004 -4 2

neighborhood  factor 3.757 0.797 3.242 0.759 0.515 1.003 -3.29 4

cultural amenity 3.176 0.898 2912 0.861 0.265 1.064 -344 | 378

environmental amenity 3.615 0.976 3.248 0.921 0.368 1171 -4 4

Note: dissatisfaction = importance — satisfaction.

FEA OEEe O oA A9 2, W (multinomial  logihs  ARSSIES BHHLiao,
TA] O]F, B) BATAl Ol § AE =& 1994). CRIEAEYOIA Rl XY TFE 71E
Al Hiolo] ) odolEE LRIEARE HE= Aot Sl A9 T TiH] TiEAIZS)

H 4 B AW Table 4. Variable description
Variable description
move in the future? stay=0, move = 1
depend - z :
. . . stay in current region(=1), move to large city(=2),
-ent future residential location? h i
move to small. medium city(=3)
artists artists=1, IT person/researcher=0
job IT person IT person=1, artists/researcher=0
service year service year at current office(months)
gender female=1, male=0
life gender*children gender*(children=1 or 0)
-cycle double job yes=1, no=0
age 20-29=1, 30-39=2, 40-49=3, 50+=4
birthplace, family-relatives, friends-acquaintance,
personal factor Lo
university(graduate school) entrance
economic factor my job, partner's job, easier job mobility, higher wage
ol T interaction with seniorjunior, interaction with employers in
indepen- fartor same fields, training institutions, informal meetings and
dent o communities of practices
dlssiatlsfa housing price, housing quality, school(elementary/middle/high)
CtI.Oh neighborhood factor | quality, prestige university, safety from crime, convenient
W!—“‘ transportation, hospitals & banks
(5 likert consumption space(cafe, restaurants, etc.), shopping space(dept.
scale)*

cultural amenity

store, big mall, etc), entertainment space(cultural performance,
club, festival, etc.), diversity space(indie band, foreigners’ space,
etc), place image, friendly-open atmospheres, indoor
sports(pool, bowling, etc), outdoor sports(park, theme park,
ski, etc)

environmental amenity

air quality, park, green space, bike, pedestrian environment
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Table 6. Dissatisfaction and moving plan (N=400)

Dissatisfacti
Factors Moving? issatistact t
on(mean)
Yes -0.221
personal factor 2.835%%
No -0.549
Yes 0.715
economic factor 4.282%**
No 0.268
K ; Yes -0.142
social interaction 1510
factor No -0.296
: Yes 0.653
neighborhood 2290k
factor No 0421
Yes 0.400
cultural amenity 2.106**
No 0.173
i Y 0.560
enwrgnmental es 27404+
amenity No 0.236

*p<0.1, **p<0.05, ***p<0.01
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Table 7. Logit: moving in ther future?

Variable Coeff. (r)zi?:
artists 1.049%+* 2.85
IT person 0.511* 167
service year -0.007*** 0.99
gender -0.621** 0.54
gender*children 1.070 2.92
double job -0.348 071
age -0.225 0.80
personal factor 0.223* 125
economic factor 0.346*** 141
social interaction 0134 0.87
dissatisfac |factor
it | omz | oss
cultural amenity 0173 119
:rr::/;rnci)tr;mental 0181 | 120
constant -0.113 -

*p<0.1, *p<0.05, **p<0.01

obs =400, Log likelihood = -224.536,

LR chi2(13) = 65.07, Prob > chi2=0.000, Pseudo R2=0.127
McFadden R2=0.127, MLE R2=0.150
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Table 8. Moving probability of creative class

Prob. Researcher IT person Artist
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