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A Study on the Effectives Analysis of Modernization Project and a
Revitalization Plan of Traditional Markets

- Focused on the Jinju Jung-ang Yudeng Market in Jinju -
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Abstract

The traditional market as the living space for the local community performed a central role
in the local economy as well as wholesale and retail. Recently, competitiveness of the
traditional market has declined because the traditional market hadn't responded appropriately
to the rapid growth of new categories such as large distributors and internet shopping malls
in using e-commerce. Therefore, the government has begun supporting traditional markets by
enacting or amending the relevant legal system as part of the traditional market
modernization projects. Also, the projects invested in most traditional market all over the
country. As a result of the study, consumers' visit and tradespeople’s incomes increased, but
the growth rate was not high. Therefore, this study aims to discuss ways to vitalize traditional
markets more effectively than the past projects by analyzing the extent of revitalization.
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Figure 1. Location Map in the Research

Ay, WiE FEY F 33x0] G9RE ASA|
e 20108 VIECE B HAx HEAF &
1517, AE £ o 208, A1 4 &F 35
o ogdl miE FHY O 4xRgozm wE
HEolA Z4strt

Table 1. The Main Condition of Traditional
Market
(Unit : No, Persons, Trillion Won)

Target Areas Division 2005 2010 Variation
nT/lraar?(IetItO&i 1660 | 1,517 -143
2j Y8 uH Store No. 239220 | 201,358 | -37,862
o] M= o2 WTgl A= dTE wWis) Merchant 396,229 | 359,375 | -36,854
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Table 2. The Support Budget for the
Modernization Project of Traditional
Market by Years
(Unit : Year, Billion Won)

Diviion | odgmmiation | Niedammtan
2002 227 3
2003 815 8
2004 1,608 60
2005 1,068 200
2006 1,228 250
2007 1,616 290
2008 1,968 319
2009 1,749 287
2010 1,571 369
Total 11,850 1,786
Source : Agency for Traditional Market Administration.
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Table 3. Review of Previous Studies

Researcher | Year |

Title

Research Contents

A Study on the Policy of

The suggestion of the revitalization policies of
traditional markets through the condition analysis of

Park, S. Y. | 2005 Activati f Traditional
L SRS |0:A:rke:a e local traditional markets by identifying the current
policies of the government
Fléiny Actlvatlon of Finding a way to develop traditional markets through
Conventional Korean . .
Suh, B. I | 2007 the analysis of improvement methods and the
Markets through bl f modernizati oct
Maderrization Hrejses problems of modernization projects
A Stuey o Ways of The theoretical sca.ffolding establishment of traditio.nal
. . ) markets through literature study and the suggestion
Choi, S. J. | 2009 Activating Conventional . . o
of improvement plans through the identification of
Markets
problems
A Study ‘o the The .dlagnoss o'f problem's t.hro.ugh'the analysj|s. on
. o . the implementation of revitalization in the traditional
Kim. J. H. | 2009 | Revitalization Policy of the i o .
o markets and the suggestion of application method in
Traditional Markets ) .
accordance with local conditions
The derivation of implications and the suggestion of
. Traditional Market of revitalization methods through the analysis of current
Kim. C. D. | 2009 . . s
Seoul, How to activate? conditions and exemplary cases of traditional markets
in Seoul
The R h of
SR S The suggestion of improvement methods for the
Improvement Layout § s .
. revitalization of traditional market based on the
Lim, Y.'S | 2009 Support System for a condition analysis of the support systems, support
Traditional Market 4 . i 4 g PR
. outcome, and promotion cases
Revitalization
A Study on Revitalization The suggestion of priorities and  desirable
and Effect of maintenance directions in the detailed facility
Kim, H. Y. | 2010 Environmental Renewal modernization projects through the analysis on the
Project on Traditional effectiveness of facilities modernization projects in
Retail Market the traditional markets
Lim, Y. T. A Study on Typology of The suggestion of the revitalization methods in the
Jeon, S. 2010 | Traditional Markets and its domestic  traditional markets  according  to
M. Viltalization characteristics and categorization
The derivation of the revitalization policies in
traditional markets in accordance with customer
Analysis of the Influential demands through derivation of success factors
Heo, Y. W. | 2010 Factors of Conventional through the analysis of representative cases of
Market Policy Effects traditional domestic markets and the analysis on the
influence of policy effect on the uniformity of
government policies
Nam, Y. " : T
H R T Explore the Traditional Seeking  revitalization  methods  through  the
YL 9010 Markets and Shopping investigation of related laws and case analysis at
C., Hong, -
K G Malls Activation Measures home and abroad
262 | r=EAZ, Ms0H 3F (2015)
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A Study on the Seeking for the revitalization methods based on the
Lee, Y. J. | 2011 | Vitalization of Traditional analysis of the comprehensive conditions of the
Markets traditional market
A Study on the Role of An analysis on the government role for the
Yoo, S. H. | 2011 Government for Regional revitalization of the traditional markets in search of
Trade Area Activation methods for the effective support plans and policies
Analysis of Satisfaction of . .
A comparative analysis on the merchant and
Merchants & Customers ; ; : i .
on Facility Modernization customer satisfaction in facilites modernization
Cho, J. S. | 2013 . 2 . projects by integrating and shifting, and an analysis
Project by Integration & the vi bout th f brinai ¢
Move Method of on the views about the programs for upbringing o
" cultural tourism-oriented markets
Traditional Market
. A sty or.1.the Effects of Seeking for alternative policies for the revitalization
Kim, Y. H., The Traditional Market . . .
- ! of commercial zones through an in-depth analysis on
Chung, C. | 2013 | Modernization Project on -
. the effect and limit of the concrete budget support
M. Commercial Supremacy . o - .
o in facilities modernization projects
Vitalization
S ) B Jd Table 4. The main condition of Jinju Jung-ang
m' I:ngl I_So|. = _I'_-&Ilgl = AExc;l Yudeung Market
Nae | iy Mo
. MK sk B i
1 Ho I == i 'Ba5|c Daean-dong 8-600,
informa Address S
: Jinju-si, Gyeongnam
g =Her http://yudeungmarket
1) ZAFZLRSAIE Lt A2t Website com' ’
AFEESYFEAE s AR Opening Year 1884
RS 0 BE RS Uk YN U 6508
. o S 1 Store Size 12240m*
FEO] Atk ARG AT =He= Operating Time AM 06:00 ~ PM 09:00
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. . registration market
Registration . .
No (registration date) :
’ 1988-04-07
Dpening Permanent market
. Cycle
Classifi-
. Product
cation . General market
e Handling
ti Ownership Corporate market
won Medium and large
Market Size market
(Store No.: 500~999)
Commercial
ket T
Maret e building-typed market
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Store Owners 183

Mercha Store Tenants 275
N Fmployees 916
(Berscey Ertire Market No. 1,374
Vendors 500
Totals 1,874

Owner-store 390
Tenant-store 575

sore e -
No. 975

No.
Street stall 500
Totals 1475
Souree : Jinju Jung-ang Yudeung Website

(yudeungmarket.com). Reconstitution.

Table 5. The Main Condition of Jinju Jung-ang
Yudeung Market Cooperative Society

Name of Jinju Jung-ang Yudeung
Merchant Market cooperative
Associations society
Regisraton Voluntary group : 100
. Period years
Basic Legal group : 26 years
Infor- Corporation, established
matio by merchants in market
n shopping malls and
Organization market revitalization
Type zone in accordance
with the provisions of
the Civil Code and
Commercial Code
No. of
Kormbere 580 of 965
Joining Rate 60.1%
Full-time
Staffs in %
Other Merchant PERans
Infor- Association
matio Monthly
n Average 90%
Payment Rate
Monthly
Merian. 20,000 won
Membership
Fee

Source : Agency for Traditional Market Administration
web-site. (www.sijang.or.kr). Reconstitution.
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Table 6. The Set-up of Variables, Affecting Evaluation Items
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Devetasn Independent Variables
Division p' The Detailed Items of Facilities The Detailed Items of Management
Variables . . e :
Modernization Projects Modernization Projects
Increase in | Arcac!e Installation *  Operation of Merchant College
the Customer | Crea.tlon of Customer only | erchant | Implementation of Merchant
Visit Parking Information Education
* Renovation of Public
Merchant * Integrated Logo and the
. Restroom
Increase in . Development of Mascot
* Creation of Guest Lounge . ;
the Average . . *  Opening of Superior Product
* Installation of Bicycles o
Sales . Exhibition
Meerind Commo- | * Opening of Event Performance
¢+ Installation of Neon and : P 9 .
; o ) nality ¢ Implementation of Sales Evert
Increase in Public Billboards . Indicati £ the Pri 4 Orici
Visit Count *  Construction of Access n |<':a lon © . © Frice and Lngin
* Issuing of Gift Coupon
Road and Floor . L
Customer . *  Promotional Activity and
. *  Improvement of Aging .
Increase in Marketing Event
. Power Infrastructure : :
i + Signs Repair s ¢ A V\_/eb5|te OPeratlons _
+ _Commercial Remodeling * A Field Experience Learning
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~ Total 111 100
StolH 7| L5l RIEEAS AAISHATE Less than 10 6 5.4
Average 10~20 23 20.7
20~30 45 40.5
=
Iv. 458N &;"”‘:r 30~40 % 24
Dap 40~50 B 27
Y Over 50 8 7.2
1 MOl Cfjar M2 A} BM Total 111 100
Less than 1 3 2.7
1~3 6 54
1 ety Al 24 Business 53~150 ;g 91:
ARlE ez SHAe] vy 4 Years 10-20 20 36
goly] 9a WEEAe ANsgon, 1 Over 20 29
. Total 111 100
Agricultural 8 72
Table 7. An Analysis on the General Products :
Conditions Underwear 10 9
(Unit : Persons, Percent) Marine 8 7.2
Division Frequency | Percent Products
Male 43 387 Foods 15 135
Gender Female 68 61.3 BT Restaurants 8 7.2
Total 111 100 Types Clothing/
Less than 20 - Miscellaneous 31 279
20~29 6 54 Goods
30~39 26 234 Vegetable 11 9.9
Age 40~49 35 315 Korean
50~59 31 27.9 Traditional 6 5.4
Over 60 13 117 Clothes
Total 111 100 Others 7 6.4
Owner Owning 19 171 Total 333 299.8
<hi Rental 77 694
b [ Street Stalls 15 135 I — o N
P Total 111 100 2. HEAME HCHSIAMY THRE T Al
Whole Sale 11 9.9 H Aq
p ¥ =
. Retail Business 49 441
Bliness Wholesale and
lopss Retail Sale oL i
MEA|X SISIAFS! OFEC =M
Total 111 100 1) ALy | o = H—Ql' |'I=l — —|E =
Less than ) ) HNEAZ SdisAlol tist BELE Bt
Lmillion won Z3t IS FArfsiAilo] MeEoR TEsl
Morthly 1~2million won 9 81
2~3million won 26 234 Y= Z0F LERICE I3 tsSHeRE |
U e — 12 108 o T
Sales L : Bolek= SHol 7Ha Bo] LiERt ojFs] st
4~5million won 25 225 B B
Over Smillion 39 351 Aloll thell DHSSHX] Kot e Aelo] B
e A ¢+ Uk
266 | 'SEAZ, Ms0@ 3% (2015)
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Figure 2. An Analysis on the Satisfaction of
Modernization Project
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Table 8. An Analysis on the Satisfaction in the
Detailed Projects of  Facilities
Modernization

Standard
Deviation
Arcade Installation 4.65 1.559 | 2430
The Creation of 448| 1488 | 2215
Customer Parking only

Renovation of Public 443 1.359
Restroom
The Creation of Guest
Lounge
The Installation of
Bicycles Mooring
Installation of Neon and
Public Billboards
The Construction of
Access Road and Floor

Improvement in the
Aging Power Plants 444 1425 | 2031

Sighs Repair 4.50 1368 | 1870
Commercial Remodeling|  4.51 1271 | 1616

Division Average Variance

1848

4.09 1297 | 1683

3.94 1178 | 1387

3.79 1472 | 2166

417 1400 | 1961
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Table 9. An Analysis on the Satisfaction of the

Detailed Projects on  Management

Modernization

Division Average Star'wdf;\rd Variance
deviation

The Operation of

Merchant College 3.88 1406 1977

Integrated Logo and
the Development of 3.77 1319 1740
Character

The Opening of
Supetrior Product 4.08 1336 1784
Exhibition

The Opening of Event

4.20 1451 2.106
Performance

The Implementation of

Sales Event 431 1292 1669

Indication of the Price

and Origin 4.57 1481 2193

Issuing of Gift Coupon 4.74 1.536 2358

Promotional Activity

and Marketing Event 4.0 1.368 1870

The Implementation of

Merchant Information 3.70 1372 1.884
Education
AR Sl Al o)F  IAdkE
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Figure 3. The Degree of Improvement
Following the Modernization Project
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Table 10. An Analysis on the Correlation

between Visit Count and Increase
of Purchase Spending in the
Detailed Projects of Facilities
Modernization

Increase .
in Increase in
Division Gl A‘;:::?e
Visit
] Pearson
Increase M 1 correlation 1 1
Customer Visit coefficient
Increase in Double-tail
Average Sales p-value
N 111 111
Pearson
correlation .614** .633**
Arcade coefficient
I ti ble-tai
nstallation Double-tail 000 000
p-value
N 111 111
Pearson
The Creation| correlation 614** .550%*
of Customer coefgilcien'_tl
Parking only Pl .000 000
p-value
N 111 111
Renovation of Pearson 558** 584%*
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correlation
Public coefficient
Restroom | DouPletail | 550 000
p-value
N 111 111
Pearson
The Creation correlation 610%* .600%*
of Guest coefficient
Lourigs Double-tail 000 000
p-value
N 111 111
Pearson
Th(.e correlation 496** 523**
Insta.llatlon of coefficient
Blcyc!es Double-tail 000 000
Mooring p-value
N 111 111
] Pearson
Ins‘tallatlon Of correlation 571** i
Neon and coefficient
Public Double-tail
.000 .000
Billboards p-value
N 111 111
Pearson
The ) correlation .540** 544
Construction coefficienfc
of Access Double-tail 000 000
Road p-value
N 111 111
Pearson
Improvement correlation 527+ 567
in the Aging | coefficient
Pewrer Plapis| CoUDie i 000 000
p-value
N 111 111
Pearson
correlation A81** 492%*
Signs Repair | coefficient
Double-tail 000 000
p-value
N 111 111
Pearson
) correlation .570** .589**
Comn;erlaal Coefgi|Cient|
Re i D -tai
emodeling ouble-tai 000 000
p-value
N 111 111

** correlation coefficient is significart at a 0.01 level
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Table 11. An Analysis on the Correlation
between Increase of Customer
Visit and Average Sales in the
Detailed Projects of Management

Modernization
Increase | Increase
T in in
Division Customer| Average
Visit Sales
] Pearson
Increase n correlation 1 1
customer Visit coefficient
Increase in Double-tail
Average Sales p-value
N 111 111
Pearson
The Operation correlation 545%* .521**
of Merchant Bgiflflcei-etg?l
College .000 .000
p-value
N 111 111
Integrated Logo Pearson .567** | .552**
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Development of| Double-tail 000 000 S o 4 Qon, RE EmAS0] A
Character p-value — v
N (RN G Eawss SEss HEE O 4 Yk EAYE
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The Opening of correlation .685** | .657** HalE Bl TIE3]ARAE ARSI
Superior Producycoefficlent SRHS0] AETSAIEC 10757 AIRAKY
PN ] e | 0| MY gma sanso page SRR DEST
Pearson 24 A7 Sl o) BE EgwEsv)
R 1 %% 3
The Opening of corr:fl.a'.clo: 734 -708* FPEAo] AYFQIen, tEaLAdo] ERISHA
Event coefficient N ]
Performance Dz‘:\lj:;a'l 1000 000 g ZeE Uepith OEgAZd9 FRie
N 111 111 12962, ROIEE pH2 000098 BE&ZW B
earson
The correlation B617%* | .647** AR oR HSt 207 LEKICH, 328 0.521
Implementation BZifgilceiig?I 2 LERL} E5H5eE 521% AE5T 9= A2
of Sales Event pvalue .(:00 000 2 UERICE S0t Wal opolT Ai], =
N 11 111
Pearson AT 7E, DEEAN Y, Y7 BlREE e
correlation 690** 732 . o
Indication of the| . officient 2 LEKTEL 149E 7l niRle gEEs
Price and Origin| Double-tail 000 000 B33 A4z AEEWH AT g|rggl'o] 0415
p-value i i _ _
N 111 111 2 HE £F9 g7y nmie AR UERe
earson e ‘ = )
) ) correlation 672 721** D%, O]-}’ﬂO]E 'S'X] 0.305, izﬂ%ﬁ]g fé‘l
fesuing of Gift | coefficient 0252, ‘FRVE XA 02498 W 4E0| g
Coupon Double-tail 1000 000 & M - JRYR,
p-value g URe Aoz BARQLE AVGEUigiAigol
N 111 111 o=
Pearson 02 DAEES7M0 et SEEAS (4] 1t
Promotional correlation .504** .575** 2T},
o coefficient
Actlv.lty and Double-tail
Marketing Event pvalue .000 000 Y, =—0.724+ 0.278(X1) + 0-167(X2)
N 111 111 + 0.165(X;) +0.142( X, )
The Pearson —<4d1>
Implementation correl.aleon 634 | 619 Y,=A28 g Ao &
o Merchre—gocfint 2 2}
Information : .000 000 X, =378 224
Education a V§| HE 111 111 X, =oAlo| = 42X

** correlation coefficient is significant at a 0.01 level
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Table 12. A Regression Analysis on the Detailed Projects of Facilities Modernization

Increase in Customer Visit Increase in Average Sales
; Adjusted > Adjusted
R | R R? F |p-value| R R R? F | p-value
Model T51| 564 | 521 [12962| 000 [749| 561 517127671 .00
(Variable) Unstandardized pran ;r & Unstandardized St jr &5
o t -value i t -value
Coefficients Costioiant p Coefficients Cosfdant P
B [ S-error B B [ S-error B
(Constgnt) -.724 245 -2.957 .0041-841 255 -3.294 .001
Arcade
. 167 062 305 2679 009| 224 065 .394| 3450 001
Installation
The Creation of
. 142 062 249| 2305 .023| 044 .064 .073 678 499
Customer Parking
Renovation of
: -104 .081 -165|-1.284 .202 | -.060 .084 -092| -712 478
Public Restroom
The Creation of
165 081 252 2035 .045| 159 .085 232 1.870 064
Guest Lounge
Faciliti The Installation
e of Bicycles | -007| .081 -010| -088| .930| 070| .085 093] 823 413

Moder Mooring
n-izati| Installation of

on |Neon and Public| 053] 062 091| .847| .399| 013 065 021 193 847

Project|  Billboards

s |The Construction
-.056 077 -092| -731 466 -.085 .080 -135| -1.068 288
of Access Road

Improvement in

the Aging Power| 008 .081 013 .098 .922| 075 .084 121 .893 374
Plants
Signs
) -100 .074 -160|-1.354 179(-130 .077 -201| -1.693 094
Maintenance
Commercial
. 278 .081 A15| 3425 .001| 272 .085 .390| 3.212 002
Remodeling
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Table 13. A Regression Analysis on the Detailed Projects of Management Modernization

Increase in Customer Visit Increase in Average Sales
Adjusted Adjusted
R R R? F |pvalue| R R? R? F | p-value
Model .802 643 .611d 20.211| .000 811 657 .3276I 21.520 | .000
i Standardi St i
(Variable) Unstandardized an jr . Unstandardized an jr &
Coefficients - t |p-value| Coefficients e t | p-value
Coefficient Coefficient
B [S-error B B [ S-error B
(Constant) -452 .200 -2.263 .026| -683 203 -3.361 .001
IR RRemton 00|  .0so -016| -161| .873| -031|  .060 -049| -511| 610
Merchant College
Integrated Logo
d th
i 125|074 -194|-1684| 095 -130| 076 -193| -1713| .09
Development of
Character
The Opening of
Superior Product | .171 .080 .269| 2141 .035 .110 082 66| 1.347 181
Mars Exhibition
9 The Opening of
'emjnt Event 267| 082 A454| 3248 002 .198| 084 .325| 2369 .020
M? er performance
n-izati Sales Event -126 .089 -192(-1426 157 -084 .090 =123 -931 354
on | Indication of the
Project| price and Origin 115 .069 .200| 1675 097 .146 070 245 2,09 039
s Issuing of Gift
121 054 217 | 2248 027| 1844 055 .319| 3369 001
Coupon
Promotional
Activity and -.006 .057 -009| -104 .918| .080 058 124 1394 .166
Marketing Event
The
Implementation of
Merchant .081 .063 130| 1.280 204 .052 .064 .080 801 425
Information
Education
272 | TSEAZ, Hs0@ 3% (2015)
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Table 14. Main Factors for the Revitalization of
the Traditional Markets

Main Factors for the Response

Case

Revitalization of Traditional
N | Percent | Percent

Market

Security of Parking Areas 72| 251% | 64.9%
Hygienic Management 26| 91% | 234%

Delivery Service 15| 52% | 135%
Merchant Education 15| 52% | 135%
Promotional Activity and

13 45% | 11.7%
Event

Diversification of Payment
Methods
Strengthening of the
Self-efforts by the Merchant| 31 | 10.8% | 27.9%

Associations

27| 94% | 243%

Creation of Characteristic

Markets 24| 84% | 216%

BExpansion of Convenience
Facility and Cultural Space

Sales of Local Specialities | 18| 6.3% | 162%
Totals 287 (100.0% | 2586%

46 | 16.0% | 41.4%
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Table 15. Main Factors of the Government Sangpyeong-dong 11 10
Support Projects Sujeong-dong 5 4.5
Shinan-dong 8 7.3
Main Factors of Government| R€SPONse | (Case Yihyeon-dong 2 18
Support Projects N | Percent | Percent Juyak-dong 3 27
Sufficient Budget 95 | 495% | 856% Pyeonggeo-dong 8 7.3
) Hadae-dong 15 13.6
Simplification of the o o
Support Project Procedure oo st i eta-Elorg 4 36
—— mp Etc 28 25.5
Cultivation of Traditional Total 110 100
Market Experts and 22| 115% | 19.8% osls
Exclusive Institutions Self-employed 39 35.5
- Office Workers 17 15.5
Sart-up Education and the
. Professor/Teacher/
Sstrengthening of Merchant| 23 | 120% | 20.7% 4 36
M . Job Researcher
ahagemen Housewife 43 39.1
Develo;ament Fa:nc'! Support 1! 73% | 126% Etc 7 6.4
of New Erojects Totals 110 100
Totals 192 (100.0% | 173.0% On Foot 14 127
5 By Bus 43 39.1
ranspor .
. By Taxi 4 36
2. D70 A MB AT BM -tation
074 O =2 2t 24 By Car 49 45
Totals 110 100
e Less than 10
OlHIA F BHEA
D e Al 24 thousand won 14 o
1HE tHoR SHAR gty EHg Yo} 10~30 thousand 36 27
E7] '?]SH @E—Eﬁ% AE]/\]B_]'(/)»;\.Q_IJ%, B 723-‘1}“& Average wen .
: 30~50 thousand
olgll B9 &t} Article i 34 30.9
pE 50~100 thousand 20 182
Table 16. An Analysis on General Affairs cocts won )
(Unit : Person, %) 100~200 thousand 10 91
. Cou won i
Division o Percent Totals 110 100
Male 30 27.3 Everyday 18 164
Gender Female 0 727 1 time per week 20 18.2
Total 110 100 o 2~3 times per week 11 10
Lesszc':hzg 20 12' 10;, Freqnuge 1 time per month 35 31.9
-5 s 50 e 2~3 'Flmes per week 10 9.1
Age 20~49 > 245 1 time per 2or3 16 145
50~59 5 318 months
Over 60 14 127 Totals 110 100
Total 110 100 Morning (06~12) 21 19.1
Gaja-Dong 7 6.4 Time Afternnoon(12~18) 63 57.3
Residen | Manggyeong-Dong 6 5.5 Zone Evening (18~22) 26 236
ce Sangdae-Dong 9 82 Totals 110 100
Sangbong-Dong 4 3.6

274 | "IEEA=, H503 3% (015)
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Figure 4. An Analysis on the Satisfaction of
Modernization Project
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Table 17. An Analysis on the Satisfaction of
the Detailed Projects of Facilities
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Table 18 An Analysis on the Satisfaction of
the Detailed Projects of
Management Modernization

Standard
Deviation

Division Average Variance

The Operation of

Merchant College
Integrated Logo and

the Development of | 4.06 1136 | 1.289
Character

4.30 1437 2.065

Modernization The Opening &F
s Standard 2 Superior Product 418 1534 | 2352
Division Average . .. |Vanance e
Deviation Exhibition
Arcade Installation 470 1.500 | 2249 The c;p;“'"g of Bent| 53| 1613 | 2600
The Creation of sriofmance
Parking 4.65 1700 | 2.889 Sales Event 491 1.830 | 3.349
Renovation of Public 458 1.809 3273 Indication of.tf.\e Price 480 1775 3152
Restroom and Origin

The Creation of
4.27 1729 2.989
Guest Lounge
The Installation of
Bicycles Mooring
Installation of Neon

and Public Billboards
The Construction of

Access Road and 4.29 1498 2.245

Floor
Improvement in the

Aging Power Plants
Signs Repair 4.57 1662 | 2761
Commercial
Remodeling

3.89 1.237 1.529

3.76 1.165 1.356

4.31 1.346 1.812

4.36 1723 | 2967

Issuing of gift coupon| 495 1.88 | 3557
Promotional Activity

and Marketing Event
The Implementation of|

Merchant Information 3.95 1495 2.236
Education

4.64 1.359 1.848
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Figure 5. The Degree of Improvement
Following the Modernization Project
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Table 19 An Analysis on the Correlation
between Visit Count and Increase

in Purchase Spending in the
Detailed Projects of Facilities
Modernization
. |Increase in
Division Increase in Purchase
Visit Count
Costs
Increase in Pearson
Visit Count| correlation 1 1
: coefficient
Increase in Double-tail
Purchase value
Costs > 110 110
Pearson
correlation 523%* .562*%*
Arcadg coefficient
Installation| Double-tail 000 000
p-value
N 110 110
The Pearson
Creation of| correlation .699** 673**
Customer Boeﬁilde”tl
. -t
Parking oube-tal .000 .000
p-value
only N 110 110
Renovatpn Pearsgn 693+ 729+
of Public correlation
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coefficien’g
Restroom i .000 000
p-value
N 110 110
Pearson
The correlation 615%* .701%*
Creation ofl . oefficient
Guest Double-tail
ue ouble-tai 000 000
Lounge p-value
N 110 110
Pearson
The ) correlation 517** .514%*
Infstallatllon coefficient
Bi Double-tail
o |c¥ces ouble-tai 000 000
Mooring p-value
110 110
] Pearson
Installation| ¢ orrelation 562+ .582%
Ofd Neon coefficient
and Public| Double-tail
.000 .000
Billboards p-value
N 110 110
Pearson
The ) correlation .600** 627+
Constructio coefficient
f ble-tai
n of Accesss Double-tail 000 000
Road p-value
N 110 110
Improveme Pearson
nt in the | correlation 527+ .596**
Aging coefficient
Double-tail
Power oube-tal 1000 000
p-value
Plants N 110 110
Pearson
) correlation 682+ 702%*
Slgn.s coefficient
Repair Double-tail 000 000
p-value
N 110 110
Pearson
) correlation 701%** 744%*
Comn;erlaal coefgilcieml
R : cI
emodeling] Double-tai 1000 000
p-value
N 110 110

** correlation coefficient is significant at a 0.01 level
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Table 20. An Analysis on the Correlation
between Visit Count and Purchase
Spending in the Detailed Projects
of Management Modernization

. |Increase in
- Increase in
Division . Purchase
Visit Count
Costs
Increase in Pearson
Visit Count| correlation 1 1
: coefficient
Increase in Bouble-tal
Purchase
p-value
costs N 110 110
The Pearson
Operation | correlation 642+ 618**
of I:c)oeizjﬁlcien'gl
-t
Merchant Z‘_’V;u:' 000 .000
College N 110 110
Integrated Pearson
Logo and | correlation .616** 601+
the coefficient
Developme Double-tail 000 000
nt of p-value
Character N 110 110
The Pearson .701%* 717%*
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Opening correlation
of Superion coefficient
Product D°uuf¢a" 000 000
Exhibition " 110 110
The Pearson
Opening | correlation 731 .693**
of Event coei‘l:ilcieanI
Performanc Double-tai .000 .000
p-value
€ N 110 110
Pearson
correlation 783** .801**
Sales Eve coefficient
Double-tail 000 000
p-value
N 110 110
o Pearson
Indication | ¢orefation 783 734+
?f the coefficient
Pnce' .j:md Double-tail 000 000
Origin p-value
N 110 110
Pearson
Issuing of correlation 753** 798**
Gift coefficient
Coupan Double-tail 1000 000
p-value
N 110 110
Promotiona Pearson
| Activity correlation 684+ 674**
and coefficient
Marketing| D0 ore-tall .000 1000
p-value
Event N 110 110
The Pearson
Implement|  correlation 640%* 627+
ation of coefficient
Merchant [ Double-tail
Information p-value -000 -000
Education N 110 110

** correlation coefficient is significant at a 0.01 level
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Table 21. A Regression Analysis on the Detailed Projects of Facilities Modernization
Increase in Visit Count Increase in Purchase Costs
Adjusted Adjusted
R R? R? F |p-value| R R? R F |p-value
Model 778 .605 .565. 15138 | .000 | .802 643 .607 ] 17.854 | .000
(Variable) Unstandardized Standjrdlze Unstandardized Stan:jrdlz
ici t -value ici t -value
Coefficients Coefficient P Coefficients ot p
B S-error B B S-error B
(Constant) -202 .298 -.679 499 |-188 271 -.696 488
Arcade -143| 084 -190 | 1709 | o091 |-129| 076 |  -179|-1695| 093
Installation
The Creation of
Customer Parking| .235 081 354 | 2912 004 | 099 073 156 | 1.349 180
only .
Projecy horovation of 1 10| ogy 254 | 1896 | 61| 150| 076 250 | 1965 | 052
<in Public Restroom
P R 0| o 019| 158| 875|153 072 244 | 2134| 035
Guest Lounge
S 0| 0% 009 | 087| 931|-048| 0%2| -054| -578| 564
Moder| Bicycles Mooring
_nizati| Installation of
on Neon and Public| .107 04 111 | 1144 255 | .076 .085 .082 .893 374
. Billboards
Project] -
i o3| 0% -104 | -869 | 387 (-055| 082 -076 | -668| 506
of Access Road
Improvement in
the Aging Power| -053 093 -064 | -576 566 | .003 084 004 .035 972
Plants
Signs Repair .107 .108 157 .989 325 | .072 .098 110 732 466
Commercial
N 178 108 272 | 1.654 101 | 197 098 313 | 2007 047
Remodeling
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Table 22. A Regression Analysis on the Detailed Projects of Management Modernization

Increase in Customer Visit Increase in Average Sales
R | R? Ad uthed F o |p-valuel B | B2 Adj us%ed F  |p-value
R R
Model .830 | .690 662 24690| .000 | .830 | 689 661 24589 | .000
(Variable) - -
Unstandardize Stané;ic?rdlz Unstandardize Stané:ljrdlz
d Coefficients | coofficient| t p-value d Coefficients| c,officient| t p-value
B |S-error B B [S-error B
(Constant) -709 | .265 -2673| .009 | -572 | 254 -2.250 .027
The Operation of
Merchart College 039 | .079 .049 491 | 624 | 031 | .076 .042 415 679
Integrated Logo and
the Development of | .086 | .095 .086| 902 | .369| .099 | .091 104 | 1087 .280
Character
The Opening of
Proiect Superior Product -146 | 108 -198 |-1.357 | .178 | -001 | .103 -001 | -.009 993
1oee Exhibition
s of
Manag  The Opening of
_eTen Ever: Deoiraise 186 | .087 266 | 2134 | .035| -014 | 084 -020 | -163 871
Moder| Sales Event 200 | .093 324 | 2161 | .033 | 269 | .089 A56 | 3.034 003
o Indication of the | 10| 03 330 | 2253 | 026 |-041| 089 | -068| -462| 645
Price and Origin - - - : : : : :
Issuing of Gift
Coupon 011 | .087 018 | 123 | 902 | 202 | .08 353 | 2415 .018
Promotional Activity | g9 | 094 |  -083 | -720| 468|-045| 090 | -057| -502| .617
and Marketing Event| ™ ’ ’ : ‘ ’ ’ ’ ) ’
The Implementation
of Merchant 095 | .067 125 | 1419 | 159 | .066 | .064 091 | 1.026 .307
Information Education
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Table 23. Main Factors for the Revitalization
of the Traditional Markets
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Table 24. Main Factors of the Government
Support Projects

Main Factors of the Response Case
Government Support Projects) N | Percent | Percent
Sufficient Budget 53 31.0% 482%
Slmpllﬁca.t|on of the Support 20| 117% | 182%
Project Procedure
Cultivation of Traditional
Market Experts and Exclusive| 33| 193% | 30.0%
Institutions
Sart-up Education and the
Strengthening of Merchant | 38 | 222% | 345%
Management
The Devel nt and
e evelopmert an 27| 158% | 245%
Support of New Projects
Totals 171 | 100.0% | 155.5%

Main Factors for the Response
e o Case
Revitalization of Traditional
N |Percent | Percent
Market
Security of Parking Areas | 50 | 21.9% | 45.5%
Hygienic Management 36 | 15.8% | 327%
Delivery Service 16| 7.0% | 145%
Merchant Education 16| 7.0% | 145%
P tional Activi
romotional Activity and 15| 66% | 136%
Event
Diversification of Payment 15| 66% | 136%
Methods
Strengthening of the
Self-efforts by the Merchant| 14 | 61% | 127%
Associations
Creation of Characteristic
4. .19
Market 32| 14.0% | 29.1%
Expansion of Convenience
23| 101% | 20.9%
Facility and Cultural Space ’ ’
Sales of Local Specialities | 11 | 4.8% | 10.0%
Totals 228 |100.0% | 207.3%
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